
Consider
including your
organization's

name and logo in
addition to your
program name.  

Looks aren't
everything,
but having
attractive
forms with

your
organization's
branding can
help level you

up!

This is asking several
questions with one tiny
space for answering

For fields you may later use to filter or sort, consider doing a
drop down or other pre-filled 



When choosing a field type, carefully
consider whether there could possibly be
more than one answer to this question.
For example, someone may use multiple
pronouns, so you may want to convert
this to a multi-select checkbox rather

than a single-select radio button. 

This is a great question! Treat it
accordingly by giving space to write,

including sufficient space between lines
for longer answers



While having write-ins allows your
clients to identify in a way that

resonates most with them, it does
also mean that reporting on any of
these data points will be challenging.

Clarity around
data consent,
usage, and

storage is a best
practice when it
comes to all of
your client data,
including intake

forms.

Would asking for date of birth give
you a more exact idea of the client’s

age? 



Good for transparency, not signaling you can offer things that you are not currently
able to offer

In general, including a “Prefer Not to Answer” option is
best practice - particularly for data points that you are
required to collect. This will also allow you to distinguish

missing data from data that participants are choosing not
to provide.

Disclaimers like these make it clear why you
are collecting certain information without

unintenionally promising services. 


